Leading Scottish Adviser
Features in International
Communications Book

An essential new internazional nook for Communicaors
featuring a chaoter from lezcing Sentlish cmployes
engagernent aduiser, Alan Cromer was launched on Munday 5
June 2006, T ke [ARBC Handbook of O-ganisatonal
Cormmunical.en offers a comarehenzive collection of practical
's about sffectve cornorate
communicat’on and ils impast on orgznisalional & s5. Tha
chepter by Alan Crozier addrassss Employer Branding, the
precess of crealing 20 identity and ranaging ihe imaoge of an

knowledge and nsig

organisation it its rowe as an emplover.
Alan was a pianeer of the employ:
the rud-rinetizs and

ar branding nhilasophy in

S continued 1o work cn a practical leve!
wiith a nurber of well-knowre companies. de was asked to
coniribute his visws and experiznce far the publication. Alan
£omments: "Employer brandirg is ofien misunderstaod as
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packaging the recruitmant process, bul this is like hinking a
relationship is jast aboul the first date! It 's much broader and
i factis about the tatal emplayment sxoerisnce (rom start 1o

finish. Organisations where employess are tely engaged with
their employer perform in a different league - 55 muck as 75%
betterin terms of Tolal Sharehelder Retarns, This seems
comrren sense, but we now have the hard numbers o back
up the “=oft” impression and that's particularly importzn:
far the oosrdroom,”

Alan has developed a diagnost'z tacl, known as (4
Profiler™ which assists orgarisations in identifying Lhe kay
levers to improve employee engagerrant and build = strong
brand. Ths is outlired in the book, along with a range of
atmer arganisational topics including internal
communicaticn, puhlic relations, marketing and
COMMuUNications strategy.




